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by the numbers

• �3.5 million = cumulative  
members of TheNest.com

• �400,000 = our reach  
in print circulation of  
The Nest magazine

Source: National Center for Health Statistics (NCHS), 2006; 
The Knot Inc. Research, 2007

To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

nest note We’re also developing ideas for our TV and video-on-demand partners, Oxygen, Comcast and MSN.[n]

our brandin print. online. tuned in.

the nest brand
[spreading the love]
The Nest knows a thing or two about building 
brands—after all, we were launched by the people 
behind The Knot Inc., the leading lifestage media 
company that’s now a household name. 

reaching your target [the nest extensions] 
Key ways The Nest message is coming to life:

• �In Print [The Nest magazine] The first publication to speak to young, hip  

couples—welcoming them to married life and giving them everything they  

need for happily ever after.

• �Online [TheNest.com] A one-stop destination for young marrieds,  

featuring interactive tools and advice, newlywed-to-newlywed talk,  

personalized emails and more.

• �On the page [THE NEST NEWLYWED HANDBOOK] A guide to the key issues  

that affect those first few years of married bliss, including detailed to-do  

lists and worksheets to get newlyweds on track and off to a good start.

• �IN SYNDICATION [LOVE & RELATIONSHIPS] Modern, easy-to-execute  

lifestyle advice for just-married duos to share over coffee and the  

morning newspaper. 

• �ON AIR [THE NEST TV ON DEMAND] A 24/7, video-on-demand platform featuring 

original content on the topics Nesties are buzzing about—from DIY décor 

tricks to hosting a holiday party to buying home electronics.

2.2 million
the number  

of newlyweds  
each year



dana gallagher

To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

nest note The Nest is published by The Knot Inc., the company that reinvented wedding planning.[n]

our missiona way with words

the nest mission
[we’re in it together!]
The Nest focuses on the newlywed-to-pregnancy lifestage with advice on 

emotional issues and the enormous to-do list that couples face in the first 

few years of marriage. 

happily ever after [with the help of the nest]
As couples move onto happily ever after, The Nest is their new home:  

the first and only place to reach them both online and offline. The Nest is 

the first lifestyle website and magazine that invites hip, excited couples 

to share their thoughts and get advice on everyday newlywed issues and 

everything they would need in this critical lifestage.

our editorial 
our dedicated sections include:

• Real Estate
• Money
• Décor Tricks
• Dinner
• Buying Guides
• Love/Sex
• Beauty
• Baby
• Community
• Local



To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

nest note Our readers are so dedicated that they’ve coined a name for themselves: Nesties![n]

our audiencetried and true

you got the ring and said ‘i do’
[now what?]
Each year, 2.2 million newlywed couples enter this purchase-intensive 

point of life. The Nest continues where The Knot leaves off, guiding our 

loyal audience through the first few years of marriage with the same 

insight and honesty they relied on during their wedding planning.

in the nest we trust [reader loyalty]
Readers of The Nest trust us implicitly for two reasons:

1) �We’ve already had a relationship with them for 

years: Our brides from The Knot have become 

loyal members on The Nest.

2) �We know what they want: Our proven track 

record of providing the content, tools and  

services keeps them coming back.

portrait of a nestie
TheNest.com
• �Married Female 94%

• �Average Age 29 years

• �College Graduate+ 71%

• �Employed 88%

• �HHI $75,000+ 47%

The Nest Magazine
• �Married Female 95%

• �Average Age 29 years

• �College Graduate+ 77%

• �Employed 87%

• �HHI $75,000+ 52%

Source: The Knot Inc. Research, 2007

OMG
I enjoyed visiting  

The Nest after I got  
married, and I’m 

still here 3 years later!”  
—CaliBride 31304



To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

thenest.comour platforms

embed your message
[online with thenest.com]
TheNest.com is the only online media specifically targeting newlyweds 
with bustling online content and a community of active members.

• �editorial content TheNest.com is a one-stop destination for just-married 

couples offering 24/7 access to hundreds of articles, tools, expert advice,  

videos and more.

• �online community No one understands the adventures 

of just-married couples quite like their peers.  

TheNest.com community connects users from all over 

to share stories, trade tips and give advice.

• �content partnerships Quality partnerships with 

MSN, Move.com, Astrology.com and more provide  

TheNest.com with trusted content on topics important 

to newly married couples.

uniquely positioned [to deliver your message]
TheNest.com will creatively position your brand with a customized 
marketing program in conjunction with traditional media placements to 
help reach your goals and objectives.

Here are a few of the impactful, unique programs created for our  

valued advertisers:

• �Williams-Sonoma Nesties sure had something to be thankful for last  

holiday season with the Williams-Sonoma Thanksgiving Guide which  

featured holiday recipes, entertaining ideas, timelines, checklists, and  

expert advice.

• �State Farm Young marrieds visited the State Farm Lifestage and Insurance 

Center where they explored Hot Topics on The Nest. They found the tips 

and information relevant to their lifestage and necessary to protect their  

growing family and nest.

750K
community  

board  
posts every  

month
our advertiser programs



break in the new mailbox
[with the nest magazine]
The Nest magazine is the very first publication targeting the young-

married market and providing advertisers with the opportunity to 

extend their relationship beyond the wedding into the print arena.

• �distribution model The Nest magazine is delivered quarterly to the door-

steps of 400,000 qualified newlyweds.

• �editorial content Inspired by the online community, The Nest magazine 

emanates the voice of our exceedingly loyal and active Nesties online with 

relevant and informative editorial content.

national print exposure [delivered to their doorstep]
The Nest knows just what our audience wants, and we’ll work with  

you to deliver your message effectively and unforgettably with a  

custom advertorial page, section or mini-magazine.

• �Mohawk The “Be Your Own Designer” advertorial page 

featured inspiring ideas and easy, do-it-yourself tips 

and tricks to creating the perfect nest for two,  

sponsored by the flooring experts at Mohawk.

• �State Farm The “Hot Topics” advertorial asked the 

imminent newlywed question—“Are you covered?”—

and invited The Nest readers to find more information 

online at the State Farm-sponsored sitelet.

To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

the nest magazineour platforms

400K
newlyweds  

receive The Nest  
magazine 
quarterly.

our advertiser programs



To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

“nestie” purchase behaviorthe opportunity 

your gateway
[to these super spenders]
• �Nesties will spend $127  

billion on new home purchases
• �68% of Nesties plan to have a 

baby within the first 3 years of 
marriage

• �On average, Nesties spent more 
than $21,000 on their most 
recently purchased vehicle

Source: The Knot Inc. Research, 2007

nestie behavior

before 
wedding

41%

19%

9%

10%

16%

32%

34%

16%

0–3 years 
postwedding

46%

67%

82%

59%

39%

59%

45%

70%

 

Buy a home

Redecorate their home

Host a party or gathering

Upgrade wardrobe

Upgrade beauty regime

Open or merge bank accounts

Purchase a car

Plan for a baby

now’s the time
[to invest in the nest]
Every year, 2.2 million newlywed couples enter a brand-new series  

of firsts. Our self-proclaimed Nesties are in a critical purchasing  

lifestage, actively setting up their new homes, planning for a baby  

and building first-time brand loyalties.



pam zaremba

ericka mcconnell

To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

the nest pressthe buzz

everyone’s abuzz
[from print media to tv]
The press has fallen in love with the new brand for young marrieds, 

and they’re looking to Carley Roney and The Nest editors to provide 

information on all things newlywed, from throwing a holiday party to 

decorating the home to solving in-law issues. The Nest has been  

featured on shows such as The Today Show, Live! With Regis and Kelly, 

Good Morning America, CNN, Access Hollywood, E!, and Movie  

& a Makeover.

Our media partnership with MSN is one of the best ways to gauge  

the influence and respect that the press and the public have for The 

Nest. Each month, we provide addictive, clickable, newlywed-focused 

content for one of the world’s biggest Internet portals. The MSN  

distribution ensures that thousands of savvy consumers read our fun, 

useful editorial content, every single day.

believe the hype
[and invest in the future]

Newsweek  

“Newlyweds are now 

flocking to TheNest.com—

launched to air the ups and 

downs of married life.”

Advertising Age 

“TheKnot.com, with its combi-

nation of products, advice and 

chat, has perfected the notion 

of building a relationship with 

the bride, and TheNest.com 

will mirror that format.”

The News & Observer 
“Newlyweds now have a  

place in cyberspace— 

TheNest.com is devoted to  

all things newly hitched.”

Indianapolis Star  
“First comes love, then comes 

marriage, then comes...”  

The Nest? Little girls who once 

chanted the familiar school-

yard rhyme are now turning to 

a popular website called The 

Nest to exchange advice  

and concerns about life as  

a newlywed.”

Philadelphia Inquirer  
“Leading the way is  

TheNest.com, an interactive 

website for marriage newbies 

that grew out of its wedding-

focused sister site, The Knot. 

With tips on housekeeping, 

finances, cooking and dealing 

with in-laws, The Nest also 

traffics in discussion among 

thousands of devoted Nesties 

every day.”



To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

rates2009 rates, circulation issues & closing dates

dates

issue

2009

Spring 

Summer 

Fall 

Winter/Holiday

space close

December 12 

March 13 

June 12 

September 11

materials close

December 19 

March 20 

June 19 

September 18

publish date

February 16 

May 18 

August 17

November 16

# of full 
pages
1

3

6

9

12

fractional rates
2 3

1 2

1 3

frequency 
discount 

N/A

3%

6%

9%

12%

cost per 
page (gross) 

$34,000

$33,000

$32,000

$30,900

$29,900

$27,200
$22,100
$15,300

page rates

premium positions

unit 
 
Cover 2

Cover 3

Cover 4

premium 
 

20%

15%

25%

cost per 
unit (gross) 

$40,800

$39,100

$42,500

Inserts, special units, and advertorials are available.
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The Nest magazine
[2008 editorial highlights]

spring	 feb/mar/apr

• �Car-buying Basics for 2008 It’s like dating for cars; we’ll 
introduce you to the new model compatible with your 
lifestyle, budgeting needs and taste.

• �Get-Out-of-Debt Guide To win the war on debt, you’ve 
got to choose your battles; focus on your credit cards 
and student loans, plus more insider tricks.

• �Couples’ Travel Tips Hit the road with your favorite  
couple friends with four fun and affordable getaways.

• �Entertaining Special Don’t slave over that hot stove 
when you can get away with this fabulous, no-bake 
fiesta, just in time for spring.

• �Instant Closet Makeover Organizing techniques to 
give your closet a fast face-lift; plus our answers for 
maximizing space and storing clothes à deux.

• �Organize Your Fridge Toss it, freeze it, store it, eat it! 
Fresh ideas for maximizing your fridge’s potential. 

• �Speed-plant a Spring Garden Get outdoors with this 
crash course in beautifying your backyard.

• �Jeans Shopping Guide Tailor-made jeans for your  
body, recommended styles for your booty-type and  
tips from the cofounder of Earnest Sewn premium  
denim company.

• �Feng Shui for Couples Learn how to harmonize 
your bedroom, cubicle and living space in your first 
home together.

• �All About Rosé Why you should be sipping this “it” 
wine, with five recommended rosés and food pairings 
from a top sommelier.

• �All About Artichokes Different types and the best way  
to prepare them.

• �Summer Entertaining Special Barbecues, beer  
and more.

• �5 Must-have Items for Your Backyard

• �Anatomy of a Clambake Everything you need to pull 
one off, two key ways to do it, plus entertaining tips. 

• �Buying Guide Grills are every man’s best friend… 
but what are the best five options besides the  
George Foreman?

• �Best Beach Loungewear Times Two

• �Car-Buying Guide If you want X, try Y (an energy- 
efficient and cost-effective alternative); see six  
different models.

• �The 10 Hottest Ways to Celebrate Your Anniversary

• �Fresh Food Primer When to buy organic; how long  
produce lasts; how to freeze meat; how long it keeps;  
baking soda; clip-and-save spices list.

• �Buying Guide Central AC—Costs involved; how it 
ups the selling price of your home; pros and cons. 

• �Couple Spending Survey Results Three couples from  
The Nest with different spending scenarios share their 
financial roadmap.

• �Summer House Upkeep Checklist Seasonal changes 
you need to make.

• �Health Pill or patch? A contraception story.

• �Travel Off-season steals for your summer vacation. 

summer	 may/june/july

the nest magazineour editorial



To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

The Nest magazine
[2008 editorial highlights]

fall	 aug/sept/oct

• �Weeknight Meals to Make Together Celeb chef  
couple shows you how to cook à deux, sans drama.

• �Buying Guide Window treatments. 

• �Tailgating Tips for Modern Marrieds 

• �Digital Cable vs. FiOS vs. Satellite

• �Guest Room Décor Easy tricks to make it über  
guest-friendly; plus bed options if you don’t have a 
guest room: futon, roll-away, sleep sofa, air mattress.

• �Top 10 Kitchen Tools all Newlyweds Need

• �Furniture Key pieces to buy for fall.

• �Budget Method Road Test Spreadsheet, software,  
PDA, checkbook? 

• �Fall Home Upkeep Checklist All of the seasonal 
changes you need to make.

• �Just-to-Say-You’ve-Been-There Trips Five locations you  
can’t miss.

• �Winter Entertaining Chic comfort food. 

• �Redo Your Kitchen! Four different styles (plus real 
Nesties’ renos).

• �Peppercorn 101

• �Hosting Family at Your Place How to do it without  
killing yourself. Or your in-laws.

• �Holiday Cards Use your wedding photo as a holiday 
card in a unique, noncheesy way.

• �All About Wood Flooring

• �Community Create-your-own tradition tips from 
our message boards.

• �Who’s in Charge of Finances? Hot topics like, does  
the breadwinner chip in more, or does that only apply  
if it’s the guy? 

• �Chore Wars How do you get it all done when both of 
you are so busy?

• �stock up your Pantry Checklist

• �Complete Caribbean Your island-hopping primer.

winter	 nov/dec/jan

the nest magazineour editorial



advertising specificationssizing things up

To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

dana gallagher

(required if adjacent page is companion, full-page bleed ad)

SINGLE-PAGE DIMENSIONS
Single-page, bleed

Single-page, non-bleed

Trim

Live area

SPREAD DIMENSIONS
2-page spread, bleed

2-page spread, non-bleed

Trim

Live area

1 3 -PAGE DIMENSIONS
1 3-page, bleed

Trim

Live area
1 3-page, non-bleed

Live area

COVERS
C2, C3 + C4

LINE SCREEN
Interior pages    175

C2, C3 + C4       175

8 3 8" x 10 3 4"

6 7 8" x 9 3 8"

8 1 8" x 10 1 2"

7 1 8" x 10"

16 1 2" x 10 3 4"

6 7 8" x 9 3 8" (centered per page)

16 1 4" x 10 1 2"

7 1 8" x 10" (centered per page)

3 1 16" x 10 3 4"

2 15 16" x 10 1 2"

2 7 16" x 10" (toward gutter)

2 3 16" x 9 3 8"

2 3 16" x 9 3 8"

Same as single-page dimensions

All materials should be submitted to: 
Stacy Kuker, Account Executive

11106 Mockingbird Drive, Omaha, NE 68137

(800) 843-4983 ext. 127, skuker@theknot.com

The Nest magazine
[advertising specifications]

file specifications
• Macintosh formatted CD-ROM
• Quark 5x or higher (6.1 preferred)
• Scans 300 dpi (minimum)
• No film accepted

Please note All submissions must
be accompanied by a Kodak proof 
or match print for color proofing
purposes.



To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

nest note Remember, the bigger the home, the more you’ll spend to heat, cool and decorate all that space.[n]

real estatethe opportunity

raising the roof
[and upping the ante]
Our newly married readers are ready for their next huge step—over  

the threshold into a new home. The Nest readers spend more than the 

median home price, have a higher household income and are purchasing 

at a younger age than the national average.

roll out the welcome mat [for your new nest]
Who’s buying, who’s renting, who’s refinancing—real estate is a major  

obsession for young marrieds as they grapple with the big questions that come 

after “Do you take each other for better or worse?” (like, “Do you take the condo 

or the co-op?”). Our editorial content has the answers:

• �house rules Soup-to-nuts about finding, financing and 

purchasing a home.

• �financial q&a Smart answers to the big  

questions: Should you rent or buy? When  

should you refinance?

• �your nest egg How to make your money grow, 

even as you pay down a mortgage.

experts agree [nesties are moving in]
“People in their 20s and 30s who are buying homes for the first time are among 

the biggest generation in US history, and they are buying into the American 

dream like none before them.”
—Al Mansell, President, National Association of Realtors

crossing the threshold

• �Nesties will spend  
$127 billion on new  
home purchases in  
the next year

• �31% of Nesties plan to  
move in the near future  
(next 12 months)

Source: The Knot Inc. Research, 2007

46%
of Nesties plan  
to buy a home  

within their  
first 3 years  
of marriage.



stationerythe opportunity

flaunting their new status
[from monograms to calling cards]
The wedding invitations were just the beginning: Now there are name-

change announcements and thank-you cards to send—plus, isn’t it 

about time they had everyone over for Thanksgiving? From throwing 

holiday parties to changing addresses to breaking the big baby news, 

our audience is ready to send out the perfect papers.

spreading the word
[and breaking in the new mailbox]
The Nest knows what a busy, event-filled life today’s 
young marrieds lead. Our content is there to help 
them inform family and friends of special occasions, 
learn proper letter etiquette and find the best statio-
nery products.

• �What we want Featured products cover all the bases.

• �Grow up already Our etiquette professional helps couples become Mr. and 

Mrs. Manners with straight and practical answers.

81%
of Nesties  
take their  
husband’s  

name.

newlyweds have big news

•	�68% of Nesties plan to have  
a baby within 3 years

•	�31% plan to buy a new  
home within 1 year

•	�72% host a party or 
gathering within 1  
year of their wedding

Source: The Knot Inc. Research, 2007

To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

nest note Show off new initials with colorful stationery. Recipients will love seeing your monogram on a sweet note.[n]



To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

nest note Any room looks richer with contrast, à la a sleek leather ottoman next to a buttery Ultrasuede chair. [n]

home furnishingsthe opportunity

merge. purge. splurge.
[combining your stuff]
Our double-income newlywed readers have the means—and the 

desire—to do some serious sprucing up around their nests. That  

translates into organizing, investing in furnishings and decorating—

and doing it all with style! Now that they can afford the best, that’s 

exactly what they want. 

tips of the trade [only in the nest]
The Nest knows that young marrieds are upgrading everything they have. 

We’re a stylish décor resource thanks to editorial content such as:

• �who lives here? From the environmentally conscious couple in Arizona to 

the incredibly eclectic Brooklyn twosome, we take you inside stylish homes 

across the country for design inspiration.

• �merging spaces Combine and organize belongings—without going  

to counseling. 

• �style fix Give your place a makeover in one day with our designer DIYs.

• �gotta have it Want to update your pad without investing a fortune?  

Pick up one of our featured home products.

• �62 tricks for your home Great ideas, gorgeous  

products and designer inspiration, focusing on a  

different area of the home every month. 73%
of Nesties will  
buy furniture  

within the  
next year.

redo for two

• �more than half plan  
to remodel their homes  
in the next year

• �25% of Nesties shop for  
their bedroom, 25%  
for the dining room and  
24% for the living room

Source: The Knot Inc. Research, 2007

mark lund



To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

nest note Always keep a few extra packages of toilet paper in the hall closet—trust us, you’ll be glad you did![n]

household packaged goodsthe opportunity

creating a home 
[for two!]
Young marrieds form new purchasing habits after the wedding that  

will last for years to come. From pain relievers to shampoo to toilet 

paper, new couples make purchases based on each other’s preferences. 

Plus, they’re keeping the house clean together, looking out for each  

other’s well-being and all the other good stuff that comes with being  

a twosome.

stocking up [on useful content]
All these decisions can be a bit overwhelming—especially when there’s  

so much stuff out there! So how do you decide which brands win? The  

Nest editorial content is packed with tips for finding the best products  

for your lifestyle.

• �organize your life How to deal with all the clutter in your home, office,  

closet—and even the beauty supplies under your sink.

• �ask mom Who better than Mother to give you the shortcuts you need for 

dealing with household chores? 

• �road test We test a type of product in each issue to see which works best.



david gubert

To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

nest note Out of shaving gel? Smooth conditioner on your legs to avoid a painful shave.[n]

beauty + fragrancethe opportunity

the nest
[who’s the fairest of them all?]
Every newlywed wants to look as fabulous in the early years of her 

marriage as she did on her wedding day. Reach our stylish readers  

with products, tips and services at this important stage, and they’ll be 

customers for life.

little indulgences [mean big dollars!]
Now that young marrieds have merged their incomes,  

they suddenly have more money to splurge on impulse 

buys and special treats such as upscale moisturizers.

face value [the beauty of the nest]
Our beauty column provides great, quick tips and how-

tos, plus staff-tested recommendations for the best new  

products through editorial content such as:

• �Date Night Between all your work and errands, who has time to get  

ready for a night out? You do, thanks to our tips on how to look fabulous  

in two minutes or less. 

• �Small Packages Our beauty aficionados share their favorite beauty must-

haves in mini sizes so you can just slip them in your pocket for a night out!

62%
of Nesties have  
spa treatments  

at least once  
a year.

a scent-sational audience

• �93% of Nesties include  
makeup, skin/haircare and 
/or fragrance as part of  
their daily beauty regimen

• �39% upgrade/change  
their beauty regimen  
postwedding

Source: The Knot Inc. Research, 2006–2007
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nest note Ordering a whiskey neat means you want your drink without mixers or ice.[n]

wine + spiritsthe opportunity

break out the bubbly
[for your new audience]
Young marrieds make the most of any occasion, from after-work  

cocktails to an anniversary party. By getting your brand in front of 

them when they’re forming their consumer preferences, you’ll be  

poised to bank on this audience for years to come.

raising a toast [celebrating “the firsts”]
Readers of The Nest have a lot to celebrate, from first  

holidays to first couches to first babies. There’s no  

better way to relax and revel in their new relationships 

than by enjoying a delicious libation—alone together  

or with friends.

quenching readers’ thirsts [for mouthwatering editorial]
Every issue of The Nest features simple tips that will make you the hit of the 

party, including:

• �BARTENDING CLASS Know your whiskey from your bourbon and your Madeira 

from your port.

• �basic training We help you impress friends with simple, chic recipes,  

primers and pairings.

• �on the menu Sophisticated yet simple food features on everything from a 

seasonal soiree to everyday meal plans. 

55%
of couples  
register for  
barware.

drinks, anyone?

• 39% of Nesties want to learn 
more about wine/cocktails

Source: The Knot Inc. Research, 2006–2007

the nest-ini
• �Take one part of a loyal 

readership
• �Stir in a unique message
• �Sprinkle in a fun, honest voice
• �Shake and serve



To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

nest note Take your husband with you to the car dealer. Though cliché, men tend to get better car deals than women.[n]

automotivethe opportunity

full speed ahead
[into married life]
Our young marrieds just became dual-income families, literally  

overnight. With more disposable income, this mobile (and  

upwardly mobile) duo is looking for cars that promise “the  

next step up” in safety, style and comfort—with room in the  

trunk for weekend getaway gear!

road more traveled [hot wheels]
The Nest editorial content is designed to help this savvy, prosperous audience  

tackle the major questions about buying, owning, insuring and protecting  

its automobiles. 

• �Road test SUV or sports car? Four-door or two? We help our readers  

determine which features and models are right for their lifestyles.

• �financial q&a The pros and cons of leasing vs. buying; plus, how much car  

can you afford?

• �deal with it Much like a car, car insurance can be 

tweaked for optimum performance. We teach our 

readers the nuts and bolts.

hit the road

•	� 73% of Nesties  
have their own car  
(that’s two per couple)

•	� On average, Nesties  
spent more than $21,000  
on their most recently  
purchased vehicle

Source: The Knot Inc. Research, 2007 45%
of Nesties  

plan to purchase  
a car within  

the first 3 years.



To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

nest note TV projectors are a cool, new, space-saving way to create your very own home theater![n]

consumer electronics + technologythe opportunity

that’s entertainment
[alone and with friends]
After years of coveting the best speakers and TVs, young marrieds  

finally have the space and the income to indulge in superior-quality 

consumer electronics. And with social activity revolving around home 

entertaining for sporting events and awards shows, they’ll want to 

impress friends with the latest and greatest products. 

tuned in [to new products and services]
What do they want first, a new digital camera or joint iPods? Every  

installment of The Nest features practical, consumer electronics-focused  

editorial content, such as: 

• �is it worth it A column that helps readers make personal decisions on  

services and products, ranging from leasing a car to updating their home 

entertainment system.

• �merging spaces Keep the stereos you’ve had since  

college, or toss them and upgrade? Tips on how  

newly married couples can combine their home styles 

(and their stuff) to create a living space they can  

both love.

• �what we want—hot product A twice-monthly online 

index in which we test and feature a product worth 

raving about.

35%
of couples  
register for  

home  
electronics.

tech-savvy shoppers

• �95% of Nesties own  
computers/peripherals

• �54% own a flat-screen or 
LCD/plasma/projection TV

Source: The Knot Inc. Research, 2006–2007



To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

nest note Take your vitamins and take care of each other. Before popping your own multi, hand one to your spouse.[n]

health + wellnessthe opportunity

mikkel vang

a healthy relationship
[your prescription]
A two-person unit has more reasons than ever to work out, eat  

healthy, kick bad habits and get medical issues under control.  

Our goal: To make The Nest an in-home support system, personal  

trainer and confidence coach for our audience.

getting personal [about your spouse’s health]
From staying on (or going off) birth control to quitting smoking, The Nest  

editorial content tackles the world of health and wellness in a gentle, candid 

and informative voice. After all, spouses are often the built-in emergency  

contact and primary caregiver for one another—and we’re here to help them 

help each other.

in the medicine chests 
[of our readers]
Here are just a few of the items that readers of  

The Nest are purchasing for themselves and for  

their spouses: 

• �Pain relievers

• �Birth control

• �Vitamins

• �Cold medicine

• �Homeopathic remedies

• �Aromatherapy products

• �Body moisturizers

• �Smoking inhibitors

his + her health

• �65% of Nesties plan to  
get a complete medical  
exam postwedding

Source: The Knot Inc. Research, 2007

65%
of Nesties plan  

to update  
their health/ 

fitness regime  
postwedding.



To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

nest note Use a sifter to sprinkle confectioners’ sugar over store-bought desserts and wow your guests![n]

food + beveragethe opportunity

just getting cooking
[in the kitchen and in life]
The Nest serves busy, combined-income newlyweds seeking recipes 

and products that often remain in their repertoires for years to come. In 

the early years of marriage, these “clean slate” readers are wide-open 

to advertising, brands and ideas.

hungry and eager [for new brands and recipes]
Our dedicated food and beverage editorial content takes ingredients found at 

every grocery store and whips them up into something new and special, from 

a simple after-work meal for two to an elegant sit-down anniversary dinner  

with friends.

• �on the menu Make the most out of the basic,  

store-bought ingredients through creative and  

straightforward recipes. 

• �basic training Become an instant expert on a  

gourmet treat or learn how to serve up pared-down 

versions of designer dinners.

• �recipes Find recipes for last-minute dinner guests, 

easy desserts and more.

• �parties 101 for 2 Throw a fete accompli with chic and 

easy-to-implement ideas.

what’s cooking?

• �84% of Nesties cook for fun 
more than once a month

• �68% bake more than once  
a month

• �46% entertain at home more 
than once a month

Source: The Knot Inc. Research, 2006–2007

59%
of Nesties want  

to learn  
more about  

cooking.



pick of the litter
[our pet-crazy readers]
Young marrieds are big-time animal lovers. Some had pets before the 

wedding, some merged their pet households upon marriage and some 

got pets as “furbabies”: stand-ins—or “practice”—for a child. Creatures 

great and small, we love ’em all, and the animal editorial content at  

The Nest is the pick of the litter.

puppy love [and kitty too!]
Readers of The Nest love their pets, and we provide an in-depth column in 

every issue to help keep their pets frisky and in fine form.
 

• �heavy petting Whether they’re contemplating pet ownership, helping his 

dog play nice with her cat or looking for the cutest pet care products, our  

column is an animal lover’s dream.

animal kingdom [ownership 101]
The term “furbaby” may not be so far off. A lot of the responsibilities  

of owning a pet are surprisingly similar to those of having a child. Take  

these, for example: 

• Health insurance

• Grooming

• Boarding 

• Medication

• Daycare

• Toys and clothing

To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

nest note It’s been proven that pet ownership can have a positive effect on one’s health.[n]

pet keepingthe opportunity

 That’s why you’ve got to give them toys 
that are way more exciting than all of the 
new people. For dogs, hold off on giving 
them dinner; instead, you can stuff chew 
toys like the Kong or Busy Buddy or even a 
hollowed-out bone (find these at petco.com, 
petnetdirect.com, or petedge.com) with 
some frozen kibble, peanut butter, or soft 
food. They’ll spend most of the night trying 
to dig their yummy treats out of their toys. 
 As for cats, they’re usually not quite as 
social and may actually prefer to be away 
from all of your guests. Take her into the 
bedroom, give her some catnip (if she’s into 
that), bring out toys that she only gets  
when guests are there, and turn on the TV. 

Yeah, it’s real cute when your friend feeds 
your dog pieces of his filet mignon from the 
table. But it’s not so cute when, following 
the party, your pup goes all Oliver Twist 
on you, begging for food every time you sit 
down. Or your other friend might think it’s 
great to wrestle with your dog—then, two 
days later, while you’re doing a yoga DVD, 
Banjo decides it would be fun to jump 
on you and knock you over. 
 See, the “just this one 
time” concept is lost on 
your pooch. Once you 

start feeding them from the table or letting 
them jump up, they think, “Aweeeeesome!” 
and it’ll take additional training to break 
the habit and get them back on track. 
 Still, you don’t want to alienate friends 
who are just trying to have fun. And you 
do want your pet to have some fun too. 
So give your guests specific things to do 
with your pet that won’t trigger future bad 
behavior. For example, hint that the filet 
mignon stays on the table, but then hand 
guests some treats and have them practice 
a trick or two with your dog, whether  
it’s shake, roll over, or turn in place. 
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toys and water, and play with them a bit so  
it doesn’t seem like a punishment. Hey,  
your pet might even prefer this new spot.

A great bottle of Pinot Noir and stimulating 
conversation will keep your guests enter-
tained. Meanwhile, your dog or cat has its 
own methods of entertainment and is most 
likely thinking, “Ooooh, some shiny patent 
leather shoes for me to chew on!” or, “Sniff, 
sniff, is that cheese?” or, “That lady looks 
really nice—I’m going to go lay my head in 
her crotch and stick my tail up her nose.” 

Sure, you love your dog or cat, but make sure your pals don’t have a 
panic attack every time they ring your doorbell. By Jennifer Benjamin

 SUMMER 2008 

[ ]

Picture this situation: Your friend walks up 
to your front door, lifts her finger to ring the 
doorbell, and before she can even press  
the button, your 200-pound mastiff barrels 
his way down the hall straight toward her. 
For a split second, she thinks that he actually 
could come right through the door. 
 While Fido’s greeting is perfectly normal 
to you, your guests will be taken off guard, 
so you’ll need to warn them ahead of time 
about your pet’s personality. Find out if  
your friends are comfortable with an animal  
that licks a lot or barks at new people. 

If your dog or cat is even the tiniest bit 
aggressive, fearful of strangers, or requires a 
lot of attention, don’t take any chances—put 
them in another room. You might feel sad 
that they’re missing out on all the action, but 
you’ll feel a whole lot worse if Frisky bites 
or scratches one of your guests. And if your 
friends’ kids are in tow? Fugghedaboudit. 
 To get your cat or dog used to their new 
“quiet time” area—whether it’s the bedroom 
or laundry room—confine them in there  
for an hour here and there in the days lead-
ing up to your dinner party or event. Provide 

NO-BARK COLLAR

MELLOW-OUT PILL

REMOTE- 
CONTROLLED TREAT

No matter how much your friends may enjoy coming over, if they have 
serious allergic reactions to dogs or cats, you’ll have to suck it up  
and meet at their place. For those who get itchy-eyed but are willing 
to brave it, remind them to bring their allergy medication so they’re 
already armed with Claritin before they set foot through the front door. 
Vacuum all your furniture and floors, which trap hair and dander. 

You don’t want to deal with taking your dog out during a dinner party, 
nor do you want guests gagging in the bathroom from the smell of your 
litter box. If you have a dog, walk her before the get-together. If you 
have a cat, clean out the litter box right before guests come, or consider 
using a Petmate Purrforma self-cleaning litter box (petco.com). It  
works by censor, cleaning up your cat’s business as soon as it happens.

See our list of allergy-
friendly furbabies at 

thenest.com/pets

A hyperactive pet 
is a dinner party 
buzzkill. Try these 
yap-reducers:

“ Woof...I want a beef 
carpaccio appetizer 
now! But your friend’s 
new leather clutch 
looks tasty too...”

Nestperts: ANDREA ARDEN, pet expert and professional 
dog trainer; PAM JOHNSON-BENNETT, certified animal 
behavior consultant and author of Psycho Kitty

furbaby 411

• �36% of Nesties acquire  
a pet within the first  
3 years of marriage 
—often as a “warm-up”  
for a baby

Source: The Knot Inc. Research, 2007



To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

nest note Although you can fly around Costa Rica by plane, there’s no better way to soak it in than by Jeep.[n]

travelthe opportunity

the honeymoon’s over
[but the fun has just begun]
For readers of The Nest, the real honeymoon is just beginning—and 

so is their desire to travel. In the years prior to having children, young 

marrieds are anxious and excited to hit the road and venture to new 

lands, both near and far. 

destination: your brand [via nonstop express]
The Nest gives our loyal readership resources and insider tips on all the  

wonderful places to travel à deux in a voice that’s honest, fresh and  

practical, such as:

• �need a vacation Every issue of The Nest features a full-page spread in which 

our writers examine a vacation destination from the inside out.

• �trips for two Firsthand information on vacations that suit any occasion 

(anniversaries, romantic getaways), mood (adventurous, relaxing) and  

interest (Spanish culture, scuba diving, art history).

your passport [to our desirable audience]
Now arriving: your brand. By advertising with The 

Nest, you’ll be able to reach an audience that’s 

ready to take off. Hop on board!

travel for two

• �86% will enjoy a weekend 
getaway within a year of 
their wedding

• �81% of Nesties consider a 
destination anniversary trip

Source: The Knot Inc. Research, 2006–2007

74%
of Nesties 

have definite  
vacation plans  

within the  
first year  

of marriage.



To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

nest note Baby products not only smell delicious, but they also work wonders for ailments like rashes and dry skin.[n]

pregnancy + new parenthoodthe opportunity

pregnant pause
[the big baby decision]
They hear it from their mothers, their in-laws, their friends: Are you 

trying yet? Yes, they are—trying to figure out how a baby will affect 

their new life as a married couple, their careers and their futures.  

From pre-baby indulgences to pre natal vitamins, The Nest is a guide 

for every step of the way. 

oh, baby! [great expectations]
Now that they’ve moved into the next phase of adulthood, it’s only  

natural that readers of The Nest would be deliberating about baby.  

Our honest, understanding and funny editorial content prepares them  

for the big decisions that lie ahead.

• �babies on the brain From products to health care to frank advice, all the 

information our readers need now, even if the prospect of getting pregnant 

is years away.

• �the nest boards Where Nesties chat about baby fears, discuss parenting 

(and trying to conceive), share announcements and pics of the kids and 

much more.

special delivery [our fertile audience]
Statistics show that 68% of newlyweds will procreate 

within three years of marriage. There’s no time like the 

present to hook them as consumers—especially since 

babies are the next lifestage for this lucrative audience!

68%
of Nesties  

plan to have a  
baby within  

3 years.

baby makes three

• �90% of pregnant Nesties plan 
to register for baby gifts

Source: The Knot Inc. Research, 2007



BUYER’S GUIDE

choosing the perfect stove
Whether you’re remodeling the kitchen or just looking to upgrade,

here’s how to bring on some serious heat. By Miles Stiverson

WINTER 2007 77

living living living

range vs. cooktop
First, decide whether you want a traditional all-in-one range (aka, a
stove) or a counter cooktop and a separate wall oven. Costs for either
option can easily go to into the thousands, though there’s a greater
selection of affordable ranges.
SINGLE UNIT Usually, the most practical option is an oven-and-cooktop
combo, especially if you’re simply replacing an old stove. Slide-in

ranges are designed to slip into a space in between cabinets, while
others, like this AGA, require major space.
SLEEK LOOK A built-in cooktop and a professionally installed wall oven
can give the room a modern look and make the best use of space.
But, be careful, the update may require a major renovation if your
kitchen is already set up for a traditional range. >

Hit the Powerball? 
Consider this cast-iron 

AGA, $10,625, 
aga-ranges.com
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To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

nest note All-in-one washer/dryer units are a smart, affordable option for couples with smaller living spaces.[n]

home appliancesthe opportunity

taking stock
[after the wedding]
Now that readers of The Nest have received smaller appliances from 

their registries—toasters, blenders, ice cream makers and more—

they’re onto bigger things like sleek, name-brand refrigerators, ranges, 

dishwashers, washers and dryers. And not only do they want these  

appliances to look great, they also want them to be easy enough for 

“dear husband” to use as well! 

household features [hands-on editorial]
What are young marrieds to do when faced with tedious household  

chores? Turn to The Nest editorial content, featuring funny, smart and  

practical columns like: 

• �ask mom Shortcuts and tips from the woman who’s been dealing a lot  

longer than you have.

• �to-do list A sometimes irreverent, sometimes completely practical way to 

stay on a schedule and get everything done.

wants & needs [pre- and postmarriage] 
In the first three years of marriage, couples use their joint savings to invest in 

bigger purchases they didn’t get for their weddings.

• �PreMarriage Food processor, juice maker, panini machine, blender

• �PostMarriage Stainless steel fridge, vacuum, washer/dryer, dishwasher

home improvement

• �21% of Nesties plan  
to buy small appliances  
and 49% plan to buy  
large appliances in the  
next year

• �Kitchen electronics are 
among the top 5 items 
engaged couples register for

Source: The Knot Inc. Research, 2005–2007



andrew mccaul

To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

nest note Why wait for an occasion to use the good plates? Consider Wednesday night dinner occasion enough![n]

registry completionthe opportunity

house-proud and still shopping
[for the very best]
Even after (finally!) sending the last of the wedding gift thank-yous, 

most newlyweds have plenty to buy for their homes, like the flatware, 

appliances and linens they didn’t get—plus all the stuff they didn’t  

register for but now realize they actually need! The upshot for retailers: 

While this audience has moved on from bridal publications, they’re still 

making substantial purchases. 

stocking the shelves [and filling the gaps] 
The Nest is the only publication that can speak to readers about this topic in 

an environment that seems natural and appropriate. 

• �GOTTA HAVE IT Featured home products cover all  

the bases.

• �RECIPES Make use of those new pots and pans with 

our featured recipes, ranging from Quick and Easy 

to Master Chef.

• �PARTIES 101 FOR 2 Break out the barware and fill  

up that ice bucket: chic entertaining ideas for a  

fete accompli.

breaking in the new china 

• �Bakeware, bath items and 
bedding are the top 3 items 
engaged couples register for

• �35% of Nesties are still  
shopping for tabletop items

Source: The Knot Inc. Research, 2005–2007

73%
of Nesties  

complete their  
registry  

purchases  
postwedding.



To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

nest note Peruse your favorite fashion mag and pick one must-have item to splurge on for the new season.[n]

fashion + jewelrythe opportunity

a haute audience
[stepping out in style]
Just because the wedding’s over doesn’t mean that young marrieds  

don’t want to impress their spouses with the latest styles or jewelry 

mementos for special occasions. And now that they’ve merged their 

finances, they can upgrade wardrobes—or redo his altogether!  

The Nest knows that every day of married life is an excuse to look  

fabulous for the one you love. 

it’s all in the details [sparkle and shine]

• �WHAT TO WEAR Our fashion editorial content features picks and tips about 

what to wear for every occasion, from brunch with the in-laws or cocktails 

with friends to simply watching TV at home.

• �Refresh Your Look Tips to spice up the same-old look 

and keep you looking stunning and unique long after 

the wedding day.

• �Sophisticated Style Couture experts revitalize 

Nesties’ wardrobes by getting them out of The Rut 

and giving them The Fix with trendy looks.

dress to impress

• �59% of newlyweds plan to 
upgrade their wardrobe after 
their wedding

• �40% expect to receive  
jewelry as a gift at least  
once a year

Source: The Knot Inc. Research, 2006–2007

82%
of Nesties plan  

to purchase  
or receive jewelry  
in the next year.



To advertise or for more information, please contact your sales representative or nationalsales@thenest.com

nest note If you have different salaries, each person should contribute a set percentage to your joint savings.[n]

financethe opportunity

spending in the present
[saving for the future]
While opening a joint bank account is a big step, it’s just the first in a 

long line of financial decisions The Nest readers face in the early years 

of their marriages. By reaching out at this crucial stage to our fiscally 

oriented readers, you can forge lifelong relationships with millions of 

future-minded individuals.

a wealth of information [that readers can bank on]
From insurance to mortgages, investments to nest eggs, The Nest breaks 

down the taboos associated with money and speaks to readers in a voice  

that makes them feel confident, safe and excited. In each issue, they’ll find: 

• �Financial Q&A Pointed questions and answers, real-life advice and great  

saving strategies to help make sense of your dollars.

• �Your Nest Egg How to make your money grow.

• �Deal With It Lively treatment of “boring” topics that 

can’t be swept under the rug.

• �House Rules Soup-to-nuts info about home owning 

and real estate. 

• �Is it worth it What’s good for the Donnellys might 

not be good for the Smiths. Get personalized advice 

on credit cards, leasing and more.

dollars and sense

• �Nearly 60% of Nesties  
will open or merge bank 
accounts in the first 3  
years of marriage

• �51% are already investing 
and 15% plan to start within 
the next year

• �46% purchase insurance in 
the first year postwedding

Source: The Knot Inc. Research, 2007 

67%
of Nesties 

organize their  
finances in  

the first year  
of marriage.


